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Hello, I’m Diana. I’m 24. 

 Three countries, six jobs, five languages — and 

one quiet dream that turned into a marketing 

career.


I’ve never been afraid of change — except for the 

moment I decided to start this blog. 

 If you’ve ever scrolled through influencer stories 

and thought, “It’s impossible to grow to 10K 

followers,” I understand that feeling. 

The truth is — the hardest part isn’t 10K. 

 It’s the first 1,000 — and believing your story is 

worth sharing.



A year ago, I joined a global marketing company 

as a social media analyst. 

Since then, I’ve learned that marketing isn’t about 

personality — it’s about clarity. 

It’s not about being loud — it’s about being 

understood.


I’ve read countless books and tested real 

strategies for brands across Europe. 

 And what I know for sure is this: it’s never too late 

to start, and it’s never too early to learn.



In this guide, I’ve collected the essential steps to 

turn a simple Instagram account into a personal 

brand that sells. 

Today, Instagram isn’t just a social app — it’s a 

business platform. 

 Your voice, your positioning, and your visuals can 

become the foundation of your brand — and your 

income.

You don’t need to be loud to be seen. 

 You just need to be clear.  

You’ll learn how to:


define your niche and ideal audience,


design your brand identity,


and start selling online — without pressure 

or burnout.



This is your 7-day roadmap to building clarity, 

confidence, and a personal brand that feels 

like you.

D A Y  1  —  P o s i t i o n i n g
Intention: put your value into one clean sentence. 

 You can’t sell if people don’t instantly understand who you are and what you 
stand for.

Step 1 — Define your brand sentence



Write your core value clearly:



“I help [who] get [result] with [method] — without [pain].”



 Examples:



I help introverts build a confident personal brand — without pretending to be someone else.


I help creators grow online — without burning out.


I help women find clarity in marketing — without sales pressure.



Done when: you can say this sentence out loud and someone instantly gets it.



 Step 2 — Choose your focus



Pick 1 main niche (e.g., Marketing, Lifestyle, Fashion, Self-growth).


Add 3 sub-themes you’ll actually talk about. 

Example: Marketing → Personal Branding, Aesthetics, Selling Authentically.


Note 3 real pains your audience feels (use their language, not jargon).



Tip: Revisit your comments, DMs, or feedback — 


your audience already tells you what hurts.



Step 3 — Define your first goal (KPI)



Choose 1 simple metric to measure your growth this week:


≥30 saves on your posts


≥5 inbound DMs


10 new engaged followers


1 collaboration request



Remember: Clarity beats complexity. Focus on one number that defines momentum.



BIO OPTIMIZATION — MAKE PEOPLE WANT TO FOLLOW YOU



If your goal is to gain followers, your profile bio needs to be optimized — simple as that. 

 When someone lands on your page, you have 3–5 seconds to make a strong impression.



 

D A Y  2  —  P r o fi l e  &  B a s i c s

Intention: Make your profile say “I get it — and I can help you.” 
 When someone lands on your page, they should instantly feel your vibe: 

aesthetic, calm, smart, and intentional — not loud.

Example — how your Bio can look:

You can add also a hook which i have in linktr.ee/d_myronivna link 

 Collabs → hello@myronivna.com |  free guide below

1. Who you are & what you do


Be specific about your role and niche. 

 Example: Marketing Specialist | Personal Brand Coach for Introverts

2. Your niche or expertise


Example areas: Fashion • Lifestyle • Fitness • Travel • Beauty • Marketing

3. Something personal


Add warmth — a short, human line. 

 Example: “sharing honest moments + daily motivation” 

 or “coffee, clarity & content creation.”

4. How to contact you


Always include your email or CTA to DM for collaborations.

5. Your link


Use your link in bio wisely — lead to your guide, services, or Notion/Canva templates.

6. Keywords in your name


Add searchable terms (e.g., Diana | Marketing for Introverts). 

 This helps with Instagram SEO and makes you easier to find.

7. A clear call to action (CTA)


 Pro tip:


Your Bio isn’t just about information — it’s micro-positioning. 

 People decide whether to follow you based on how clearly you express your value and energy in just a few lines.

D A Y  3  —  C o n t e n t  S y s t e m
Intention: Create rhythm so you don’t overthink.

Do now:


5 pillars (e.g.Education, BTS, Tools, Opinions, Cases — adapt to your niche).


Plan 7 days (3 posts + 2 short videos + 3 story chain).


Prepare 15 hooks (pull from your 50) + 5 soft CTAs.

Done when: a one-page calendar + a hook doc + a tracker ready.

D A Y  4  —  S t a r t e r  P a c k
Intention: Have content to publish tomorrow

Do now:


Create 1 intro carousel, 2 short videos (teaching + behind-the-scenes), 1 checklist post, 1 story poll.


Use structure: Hook → Value → Mini CTA.


Add alt text and captions to videos.

Done when: 4+ assets are fully ready (covers + captions included).

D A Y  5 -  E n g a g e m e n t  

&  S o f t  O f f e r

Intention: Start gentle conversations, not hard selling.

Do now:


Make a 3-page preview/freebie (checklist, template, or micro-guide).


Write 5 DM scripts (price / no time / beginner / want examples / where to start).


Use soft CTA: “Want the template? DM ‘PLAN’ — I’ll send it.”


Pin a post: How my blog/product works + Preview.

Done when: freebie link works + pinned post live + scripts saved.

D A Y  6  —  L a u n c h  &  
D i s t r i b u t i o n
Intention: ship, share, and listen.

Do now:


Publish 1 high-value post in the morning.


Story chain: Hook → Value → Poll → CTA.


Spend 30 min before/after replying to the comments and DMs.


Share in 2–3 small communities; send 3 collab DMs to peers.


Repurpose to TikTok/LinkedIn/Shorts (short text + link in comments).

Done when: you see first saves, poll votes, and at least a few DMs.

D A Y  7  —  A n a l y t i c s  &  
I t e r a t i o n

Intention: Keep what works, drop what drains.

Do now:


Log: Reach, Saves, ER by reach, Replies/DMs, Link clicks.


Mini-retro: What worked? Why? What to repeat next week?


Plan next 7 days: double content that brought saves/DMs, 

A/B test 2 new hooks, refresh 1 template.

Done when: week-2 plan is written and scheduled.

G o a l  S e t t i n g

It is super important to understand why you’re starting.

What’s your goal? 


Do you want to make social media your full-time income? 


Work with brands? 


Sell your own products? Launch a business? 


Or maybe travel and collaborate with hotels?



The biggest mistake? People quit too early.


They expect fast results, post for two weeks, and disappear when nothing 


happens. But real growth is a process:



start → learn → test → fail → learn again → test again → repeat.



When I started my journey, I made one decision: I will succeed.


No matter how long it takes.



Put realistic goals



A dream written on paper becomes a goal. A goal with a deadline becomes a plan. Remember - you don’t need to know 

everything—the most important thing is to take action.



Make a content plan for the first week. That’s what I actually did. Write a clear content plan including stories, posts and 

reels which you want to post. Here are free tools for scheduling your content:

Save this: 7 tools that will elevate the way you plan and schedule your content.

Later


Visual planning for Instagram. Free monthly limit on posts.


Download on App Store



 Buffer


Simple scheduling for multiple platforms (Instagram, LinkedIn, Facebook).


Download on App Store



 Canva


Not just for design — also allows you to plan and schedule posts directly.


Download on App Store



 Preview


Focused on Instagram: plan your feed, test visuals, save hashtags.


Download on App Store



 Planoly


Visual scheduling for Instagram, free tier available.


Download on App Store



 Plann


Perfect for Instagram: see your feed as a whole, save ideas, plan content.


Download on App Store



Meta Business Suite


Official tool from Facebook for scheduling posts and stories for Instagram and Facebook.


Download on App Store

C h a p t e r  2  

The moment you stop hiding and start building your real audience.

There is nothing new in this world. People imitate the planes copying the 

birds’ way of flying, and it will be easier for you to learn by following others. 

I did this the moment when I had my first model shooting for a catalog.
 

 I had never learned to shoot as a model but always wanted to be in a 

fashion catalog. So when the opportunity came to me — I agreed without 

doubts. 



How scared I was when I stayed there and saw how the girls were posing.


Then I decided to copy them. 15 minutes I felt more confident. 15 more — 

and I started to express myself. Blogging is similar.



My next tip: Find the top 10, top 20 your favorite bloggers and influencers, 

and start to behave like them. Notice everything: how they are posting, 

what they are talking about, how they are communicating with the 

audience. 



All these things matter. Write the things you like the most about each of 

these bloggers and combine it all.



Mindset: It All Starts Inside
 

 Everything begins with your mindset.


Putting yourself out there on social media — especially when you’re 

starting from zero — can feel uncomfortable.


But here’s the truth: you need to believe in yourself, make a conscious 

decision to stay committed, and treat it like a real business.



And one more important shift: 

 You’re no longer posting for your friends. You’re posting for your future 

audience — for people who haven’t met you yet, but are looking for exactly 

your energy, your message, your vibe.



From now on, forget about what your friends or family might think. Don’t 

worry about your current followers, especially if your account is small.



And when it comes to other people’s opinions? 

 Let them go. People will always have something to say — whether you 

succeed or not. But here’s the thing: they’re not paying your bills or building 

your dream life.



So if you’re not posting for friends and family anymore — it’s time to get 

clear on who you are posting for.

U n d e r s t a n d i n g  Y o u r  
I d e a l  F o l l o w e r

(Who are you really talking to?)

To create content that truly connects, you first need to know who it’s 

meant for.


What are they dreaming about? What’s holding them back? What kind of 

posts actually make them stop and read?



You’re not just here to post randomly.


You’re here to create content that resonates deeply. And for that — you 

need clarity.


Start by asking:



 • How old are they?


 • Where do they live?


 • What challenges are they facing?


 • What are their goals, fears, and desires?



This clarity will help you not only create more relevant content,


but also attract the right brand partnerships or sell your own offers more 

easily.



For me, my ideal follower is a young woman in her early to mid-20s.


She’s craving growth, dreaming of a life that feels beautiful and aligned.


Maybe she already has a small business, or she wants to start a blog — to 

sell her products or build a personal brand.

She wants to become the best version of herself:


to dress well, do meaningful work, surround herself with the right people, travel the world, and feel free



My advice to you:


Write down a description of your ideal follower — like you’re describing a real person.


The more detail you include, the easier it becomes to understand their needs and create for them.


That’s where your clarity begins.

Describe your ideal follower here:

Y o u  B e c o m e  Y o u r  
O w n  B r a n d
What is your personal brand?

Once you’ve built a base of followers who consistently watch your content and life updates, something important happens: 

they stop following just your content — and start following you. 


This means they’ll stay with you even if you move to a new country, change your niche, or shift your lifestyle.



Why?



Because they’re connected to you as a person.



To build that kind of trust, you need to let people in. Share who you are. What you love doing - your morning rituals, the books 

that move you, the sports or practices that energize you.



This doesn’t mean you’re drifting away from your niche or losing your focus. It simply means you’re creating a personal brand 

— a space where your audience connects not just with your message, but with your presence.



And the truth is:


people don’t connect with perfection — they connect with honesty, emotion, and humanity. So, what is your personal brand?


Here are some journal prompts to help you define it clearly:

1. Reflect on Your Passions and Interests


What truly excites you?


What could you talk about for hours without getting bored?


These are the things you’ll want to create content about — consistently and with joy.



✧ Example: If you love fashion, self-growth, or wellness — those could be your core themes.



2. Identify Your Strengths and Experience



What are you naturally good at?


Where do you already have knowledge, skills, 


or a personal story that others could learn from?


Even if you’re not an expert, your real-life experience is already valuable.



✧ Example: If you’ve grown a social media account or launched a small business, 


others will appreciate learning from your path.



3. Find What Makes You Different



What’s your unique angle?


Is it your voice, your vibe, your background, your way of explaining things?


My advice:


Take a moment and reflect.


What have you learned — from psychology, travel, health, relationships, creativity — that could help others too? You already 

hold value. Now it’s about sharing it in your way.

S t e p  1 :  W r i t e  
D o w n  E v e r y t h i n g  
Y o u ’ r e  G e n u i n e l y  
I n t e r e s t e d  I n :
 1. Fashion (personal style, feminine dressing, capsule wardrobes)


 2. Beauty & makeup (clean beauty, glowing skin routines, French-girl 

vibes)


 3. Lifestyle & daily rituals (soft mornings, evening wind-downs, life in 

Europe)


 4. Gym / Pilates / mindful movement


 5. Marketing & branding (social media strategy, content creation, 

personal brand building)


 6. Sales psychology (how people make decisions, ethical selling, selling 

without pressure)


 7. Business & entrepreneurship (side hustles, solopreneur mindset, 

money stories)


 8. Cooking & healthy recipes (quick, cozy meals, food as self-love)


 9. Inspiring others (through words, aesthetics, storytelling)


 10. Relationships & dating (emotional intelligence, self-worth in love, 

modern femininity)


 11. Romanticizing daily life (walks with music, coffee moments, 

journaling in the sun)


 12. Mental health & self-awareness (anxiety, inner peace, grounding 

practices)


 13. Feminine energy & soft productivity


 14. Travel & culture (Paris, slow travel, working abroad)


 15. Books that shape your mindset (psychology, business, self-help, 

poetry)


 16. Digital minimalism & intentional living


 17. Visual aesthetics (photo editing, content styling, color palettes)


 18. Freelancing & working remotely


 19. Creating guides, ebooks, and passive income


 20. Helping introverts show up with confidence online

Y o u r  t a s k :  M a k e  y o u r  o w n  
v e r s i o n  o f  t h i s  l i s t .
Write down everything that lights you up — even if it feels random or too broad right now.


Later, we’ll narrow it down into a niche that feels aligned and profitable.


1. Fashion                                            |                 |



|2. Beauty & makeup                                    |                 |



 3. Lifestyle & daily rituals                          |                 |



4. Gym / Pilates / mindful movement                   |                 |



5. Marketing & branding                               |                 |



6. Sales psychology                                   |                 |



7. Business & entrepreneurship                        |                 |



8. Cooking & healthy recipes                          |                 |



9. Inspiring others                                   |                 |



10. Relationships & dating                            |                 |



11. Romanticizing daily life                          |                 |



12. Mental health & self-awareness                    |                 |



13. Feminine energy & soft productivity               |                 |



14. Travel & culture                                  |                 |



15. Books that shape your mindset                     |                 |



16. Digital minimalism & intentional living           |                 |



17. Visual aesthetics                                 |                 |



18. Freelancing & working remotely                    |                 |



19. Creating guides, ebooks, and passive income       |                 |



20. Helping introverts show up with confidence online |                 |

N o w  t h a t  y o u ’ v e  e x p l o r e d  
y o u r  f u l l  l i s t  o f  
i n t e r e s t s :
It’s time to choose the ones that feel the most true.



Ask yourself:



– What do I do almost every day? 

 – What feels natural, not forced? 

 – What do I believe in deeply? 

 – What could I talk about for hours? 

 – What reflects the way I live, not just what I like?

Here’s my personal example:



I live abroad and find beauty in the details of everyday life — from café corners to new cities


I love romanticizing small, quiet moments — morning light, slow coffee, a walk with music


I’m a dreamer with goals — I believe in vision, consistency, and going after the life I imagine


Fashion is part of my self-expression — soft, feminine, evolving with my inner seasons


I’m a content creator — aesthetics, storytelling, and sharing inspiration through visuals are part of who I am



This is where your brand begins to take shape — 

 at the intersection of what you do, what you love, and what you naturally radiate.

You Become Your Own Brand



At some point, people stop following you just for content. 

 They follow you because of who you are — the energy you radiate, 

 the choices you make, the vision you carry.



Your brand becomes personal.



And that’s where the real connection — and growth — begins.


So how do we bring clarity to something as fluid as “you”? 

 We define your content pillars — themes that reflect your lifestyle, 

 your values, and your future offers.


Here are mine. Maybe you’ll recognize yourself in some of them 

too. 

The Freedom-Focused Lifestyle



I’ve lived in different countries, worked across cultures, and experienced what it means to build a life from scratch more than 

once. For me, freedom isn’t just location — it’s inner.



It’s about creating a life where I choose who I work with, how I show up, and what I build. I share both sides of this path — from 

morning walks under the sun in Spain to quiet evenings in Lviv figuring out what’s next.



This pillar connects me to people who crave the same — and it creates the emotional ground for everything I offer, from 

marketing insight to visual storytelling.



 People don’t just want what you do — they want the freedom they see in you.


A e s t h e t i c  M i n d s e t  &  
R o m a n t i c i z i n g  t h e  
E v e r y d a y

Beauty has always been part of how I experience the world — not as perfection, but as presence. The light on my coffee. 

The way my hair falls when I’m not trying. The softness of walking slowly and letting it be enough. I use visuals and words 

to share these little details. It’s not about selling a lifestyle — it’s about offering a different pace.
 

 A calm, intentional rhythm in a world that’s always rushing.


This aesthetic approach is a pillar of my personal brand — and it’s also the lens I apply in marketing: 


make it feel good, make it feel true.



 The vibe you share becomes the brand people trust.



Marketing & Content with Soul



I work in a global marketing company. But I also build on my own.


What fascinates me most is not selling — it’s understanding why people choose. 

 It’s energy. It’s emotion. It’s psychology.


Through my content, I teach others how to grow their online presence without pressure — 

 especially introverts, creatives, and soft-voiced visionaries like me.


I share real tools (analytics, trends, content formats), but always through the lens of inner alignment.



 When you learn to market like a human, you don’t need to sell hard — your content does the work.



Modern Femininity & Model Energy



As a model, I’ve worked on sets where everything looks perfect — but I also know how real beauty lives in softness, 

intuition, and natural confidence.



I bring that same lens into how I show up online: with ease, presence, and care for detail. I love beautiful looks, clean 

silhouettes, and the way your style reflects your story. Fashion is part of my identity — not because I follow trends, but 

because I express who I’m becoming.



 Style isn’t just visual — it’s energetic. The way you carry yourself is part of your marketing.



Emotional Storytelling & Self-Awareness



Everything I create is rooted in reflection.


Even when I post a photo, it’s rarely just about the look — it’s about the feeling, the story behind the moment. 

 My audience connects with me because I’m open. I share the messy parts, the in-betweens, the healing, the hope. And 

that creates space for others to soften too.



 Marketing with emotional depth builds more than reach — it builds trust.


C h o o s e  
w h a t  a l i g n s  
w i t h  y o u r  
l o n g - t e r m  
e n e r g y ,  n o t  
j u s t  q u i c k  
r e s u l t s :

1. Instagram account: fast growth, limited flexibility



If your goal is to gain followers quickly, choosing a specific niche (like beauty hacks, relationships, or fitness) and posting 

viral content consistently can bring rapid results.


Yes, this approach works. You can monetize it through e-books, digital products, brand partnerships, or even a podcast.



But here’s the truth most people won’t tell you: 

The audience follows the topic — not you.



So, once you want to shift the focus or evolve into something more authentic, many followers may leave.


This path works well if you want to test content, build quick visibility, or create niche-based products. 

 But it’s rarely sustainable if you crave creative freedom or personal expression.



2. Personal brand: slower start, deeper impact



Creating a personal brand is a different kind of energy. It’s not just about content — it’s about connection.


You share your story, values, lessons, and authentic perspective. You build a space where people trust you not because of 

what you post, but because of who you are.



It takes time. But the result?


An audience that grows with you.
 

 Freedom to evolve, shift topics, and explore new formats — without losing your people.


You don’t need to overshare or become a character. What builds a strong personal brand is clarity, consistency, and value 

from your unique point of view.

F i n a l  T h o u g h t :
These are more than content themes — they are your architecture.


They help your audience understand you. 

They help brands recognize your value.



And they help you stay grounded in what matters, even when algorithms shift. Once your pillars are clear, everything flows:
 

 • your visuals 

 • your captions 

 • your product ideas 

 • your clients and collaborations



Because people now know what to expect from you. 


And they’ll come back — not just for content, but for connection.



If you'd like, I can help you title this chapter. 


Here are two options that match the message:



“You Are the Brand” or “Your Pillars, Your Power”


T h a n k  y o u  
f o r  c h o o s i n g  
t o  s p e n d  t h i s  
t i m e  w i t h  m e
Thank you for choosing to spend this time with me. 

 I created this guide to help you build with intention — 

softly, confidently, and in alignment with the life you 

truly want.



Remember: your story, your energy, and your vision 

are your strongest assets.



Keep showing up with clarity, kindness, and depth. 

 And most importantly — keep choosing the path that 

feels true to you.



With love, 

Diana

© 2025 Diana Yaropud. All Rights Reserved.


This guide is for personal use only.



You may not: 

 copy, reproduce, or distribute any part of this guide 

 share, forward, or resell it modify, rebrand, or claim the content as your own 

  use it for commercial purposes, templates, courses, or paid offers


By purchasing or downloading this product, you agree to the following:



License


You receive a non-exclusive, non-transferable, revocable license to use this product for 

your personal learning only.



No Resell Rights


This product does NOT include resale, commercial, or master resell rights.



Intellectual Property


All text, visuals, frameworks, structure, formulas, and creative concepts remain the 

intellectual property of Diana Yaropud.



Legal Use


Unauthorized sharing or reproduction, including uploading to any websites, platforms, 

drives, or messaging channels, is strictly prohibited and may result in legal action.



Disclaimer


This guide is based on personal expertise and experience. It does not guarantee 

specific financial or business results. 


 All decisions and outcomes are the responsibility of the buyer.
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